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THE FIRST RULE OF PR
This is the most tremendously exciting and fantastically 
useful book ever published on the subject of public 
relations in the entire history of human life on Earth.

Actually it isn’t, but that is exactly the sort of thing 
you are going to have to learn to say with a straight face 
if you have bought or blagged a loan of this copy in the 
hope of bluffing your way into the world of PR.

By the time you get to the end of it you should have 
a firm grasp of the essentials, but you should remain 
conscious at all times of the First Rule of PR.

Which is simply this.
Never believe your own PR.
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‘Reputation, reputation, reputation! Oh, 
I have lost my reputation! I have lost 
the immortal part of myself, and what 
remains is bestial.’

William Shakespeare, Othello

THE IMPORTANCE OF 
REPUTATION

Public relations is all about reputation, whether of an 
individual, organisation or state (hereinafter called 
‘the client’): maintaining it and improving it as far as 
possible, or limiting the damage when it comes under 
attack. If we accept the verdict of Shakespeare that 
nothing matters more than reputation, then clearly 
being a Public Relations person (hereinafter abbreviated 
for convenience to ‘PR’) is simply the most important 
job in the world. 

The principles are quite simple. Inform, persuade 
and engage with the public in the hope of bettering their 
understanding of the client (or restricting it if the client 
is, for example, Murder Incorporated). While engaging, 
take care to listen to the public and do your very best to 
understand what they are trying to tell you. And at all 
times, take the utmost care to treat the public the way 
you would like to be treated yourself.


